&40

EAST HIGH
STREETSCAPE

MetroQuest Survey

April 18, 2018 to May 31, 2018

R AR 3 o BN 3 o AR 1 A B 3 A m m b



How they use
the corridor. Drive

300

200

100 -

13495
15 o531

Relationship with
the corridor.

Walk

Live
Nearby

Work
Downtown

v

WELCOME

East High Streetscape © Progress @&

::; This is your connection to Downtown. Let's make it better!

¢ With the upcoming replacement of Belmont Bridge and available funding from the
'\ SMART SCALE process, now is the time to identify priorities, consider trade-offs, and
.| discuss design considerations.

The project includes portions of Market, 9th, and East High

Streets. These corridors were highlighted in the City-Council-

adopted Strategic Investment Area (SIA) Plan. Funding has been ETQE.EIIT?CIAGPPE'
awarded via VDOT's SMART SCALE prioritization process. 3
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EAST HIGH
STREETSCAPE

Many comments used words such as simple, functional, aesthetic,

and accessible to describe the ideal streetscape.

Most people prioritize design features that directly relate to the
movement of people (regardless of mode). Ancillary investments
such as branding, public art, and wayfinding typically rated lower.

Enhanced design requests typically focused on buffering bicyclists

and pedestrians from traffic.
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Pedaeatrian Facilities

L L L Sidewalks should be safe,
Prlorlty Ranklng enjoyable and provide

: : " : connections.
Constraints such as time, space, and money will informed design

decisions. Participants were asked to identify which design elements Corridor design should
were important to them. accommodate cars, bikes, and
pedestrians in a way that
doesn’t force cars onto
e Times Ranked neighborhood streets.

Frequency

===Average Ranking Bicycle facilities should be

buffered from traffic to the
extent possible.

Landscaping should provide
— Intensity shade and a buffer from

traffic but be low

maintenance.

Comment Notes

* Many comments used words
such as simple, functional,
B —— aesthetic, and accessible

Pedestrian Traffic & Bicycle LandscapingBus Stops & Lighting  Signage & Public Art & when to describe the ideal
Facilities I.r;ffl, Facilities Amenities Wayfinding Branding streetscape.




Pedestrian Facilities Traffic and Travel Speeds Bicycle Facilities
STANDARD SIDEWALKS

TRAFFIC SAFETY
Strongly | Strongly Dislike
Dislike i

Landscaping
CONVENTIONAL BIKE LANES

Strongly§ Disli Like Strongly
Dislike Like §
53%

Neutral

PLANTED MEDIAN

ENHANCED SIDEWALK BUFFER

Strongly Strongly Neutral |
| Like Dislike § i
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WIDE SIDEWALKS
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Strongly
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INTERSECTION BIKE BOXES

Strongly Dislike ¥ Neutral
36%
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Bus Stops & Amenities

POLE & SIGN

Public Art & Branding
INTEGRATED PUBLIC ART

trongly Like Strongly
Dislike Like
52%

Lighting Signage & Wayfinding

PEDESTRIAN WAYFINDING

PEDESTRIAN-SCALE LIGHTING

Strongly§ Dislike Strongl
Dislike : v Like

. 49%

OVER STREET LIGHTING

Strongly
Dislike

Neutral Like | Strongly
Like
36%
-

DECORATIVE LIGHTING MONUMENTS

Strongly§ Dislike Like § Strongly Strongly§ Dislike § Neutral Like § Strongly
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Investments

How would you prioritize
spending on improvements?

Fixed costs were set at $30 to
account for planning and design
expenses, utility relocation, and
minor right-of-way/easement
acquisition.

High investment in sidewalks and
lighting (including landscaping)

continued the trend for these
features being a priority.

While Branding & Wayfinding
received the least investment, those
who invested funds in the category
invested a higher portion of it.

Branding &
Wayfinding
$6.89

Sidewalks &
Lighting
$21.13

Intersection
Improvements

$19.57

Unassigned
$3.20

Fixed Costs
$30.00

Travel Realm
Improvements

$19.21




